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Fronw: flenkirch, Robert  To: @MIIT.ECU
Tﬁg Subject: Fe: Question from a student
United  xewmen
Stﬂtg.’f Thanks for the feedback.
D-f I think your assessments a right on the matle.
ﬁnwnca The new loge is trademark protrcted. In fact we are gotng through a licensing selection ptocess now for clothing. T know that the
logo graphics are avalable on Pipeline. I wall check tomorrow to see of access 1s lumted to faculty and admimstrators (I'm on a
blackberry now, so difficult to work on it fromm here). I thought it was generally avalable so that all would have acces to the

cotrect logo. I'lllet you know.

Thanl:s

Boh




Types of I

« Copyright - ¢
with right to repr
* Infringeme

The
United
States

of

America




The
United
States

of

America




Intellectual Property t

e Industrial DeS|g:;

The  appearance of prod

United « Trade Secret -

Stf}“ commercial practi

America s Patents, trad




The
United
States

of

America




The
United
States

of

America




« Apatentis a

FOCUS

The  granted by a|s

ate|

United i0ventor or as
States

of  timein excha
America public disclos
Invention.

e




The
United
States

e The right conferre -

IS, In the langua
the grant itself, “
others from making
sale, or selling” t
United States or
Into the United Stat

GROUP



The
United
States

of

America

e Patents ar
country.

— A patent is:

the UK or any

union.

> A
= dvy
i




TIME

e The term of a
7he  from the date
g:;:f for the patent was
of States or, In s
America gn earlier relat
subject to the

fees.

GR




+ device, method
The of matter Is ne

United
s industrially ap

of e« A patent cann
Amenca  mere idea or s ggt
granted upon

etc.

— A complete descriptio

sought for must be

—




. Utility Patent

The

United

States

of

Amero e Design Pat

e Plant paten




The
United
States

of

America




Advantages of Patents zL

« One can exploit his/her patented

The  Invention.
United ; :
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Amenca tfaring to sell, or importing the patented
iInvention for the term of the patent.

 Patents encourage the exposure of
Inventions and innovations.
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Disadvantages of Patents

The very basic condition of having a
patent is to reveal all the detalls about it.
In some cases keeping It a trade secret
can be beneficial. Example: Coca-Cola

* It Is expensive to obtain and retain a

patent.

It IS a time consuming and complex
procedure.

Patent litigation is extremely expensive
and very complicated.
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