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Apple Computers boasts unique opportunities for individuals who want to share their passion for Apple products with customers.  The company values careers building, utilizing and maximizing the special skills and talents of their employees.  They often quote their employees’ energy and obviously make it a goal to harness this energy to help customers and computer enthusiasts.  Apple builds its mission statement—and its values—around “passion.”

In my opinion, however, this “passion” is no more than the ability to sell overpriced computers to customers obsessed with the company’s materialistic image.  I have owned multiple Apple products in the past, mostly iPods, and over time I find their quality control to diminish rapidly.  Apple relies on their corporate image of high quality, innovative products for a majority of its sales, but in my experience, their products are usually sub par and much more expensive than their competitors.  This company focuses its effort on exterior design, which is acceptable if their customers demand it.  There has to be a reason why the iPod is the leading mp3 player.  Perhaps customers really do value appearance over functionality.  

Of course, if it was a matter of putting food on the table for my family, I would work for Apple.  They cannot be solely blamed for weak quality control or otherwise inferior products.  Customers are still buying their products, aware that there may be a similar product on the market for half the price.  Nevertheless, it is not ethically responsible for a company to value style over performance.
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